
6 Important Ways to Increase Your Profits:
Here are « few mujer uses for this Directory.

V Check these that will help you mest und put them to use.

   

 

1. Increase Your Sales 4. Systematize Deliveries

1. Contact neighbours of your present satisfied customers, 1. Sa ileage and ti establishi xact locations
who often are prime prospects, using your customers as andnearest Cross tracts.” ia © oo

erence. ; ; 2. Map practical, quicker delivery routes using the Street2. Get complete coverage in each sales territory — all and Avenue Guide. Determine the best way around
businesses and reridents on every street are clearly closed streets.

' ° ; 3. Contact customers before making a delivery. The tele-3. Newcomers, newly married couples, new homeowners — phone number can be quickly obtained from the Directory.
all such changes create new needs and possibly new Obtain the nearest telephone, if none at the address.business for you. Year of occupancy shows you the last LL to ;
digit of the year residents were first listed at their 4. You can frequently eliminate costly “panic” or special
present address. trips by contacting an employee en route.

4. Full names and telephone numbers are given enabling 5. De-code the name, address, or telephone number if
you to “blanket” any area and obtain maximum results poorlywritten, incomplete, or misspelt. Fill in the correct
by personal calls or telephone. or missing information by checking in the Directory.

5. Homeownebe are betterProspectscts for many products and

sorvices. Ts simple select them. 5. Collect Outstanding Accounts

1. Telephone neighbours, or the new resident at the debtor's2. Develop Prospects and Customers lust knownaddress; often you will be able to leam

1. Select your kind of prospects — of street, year of re moved
occupancy, r, apartment dweller, newcomer or 2. Outstanding accounts can become delinquent because of
business. incorrect spelling of names. Checking the Directory will

2. Mail your advertising directly to those having the best provide correct information on the account.
potential for you. Zero in with telephone and personal 3. Neighbourhood merchants are listed — they may be
calls. helpful in determining the debtor's whereabouts.

3. You can contact prospects whose business or residence
address is known by checking in the Directory.

6. Avoid Bod Cheques

3. Promote Business — Improve Customer Relations 1. Verify the given address and telephone number in the
Directory before authorizing credit or accepting a cheque.

1. Complete and accurate spelling of your,customers’ names If not listed, you may question the customer further.
a addresses is important. ce n are shown FT . . .; ï 2. Ask the individual to identify nearest neighbours,
thereoorsling your Directory for full names and businessesornearcet cross streets. These can be quickly

2. “Blitz” pre-selected territories. “Clustered” appoint- ver " : Lo .
ments give you a real advantage over a random approach. 3. Telephone nearest (eighbout weidentify the individual;

3. Let your customers know thie Directory ie available t'a casy to expose faise identi on papers.
for their reference. They will visit your place of business 4. If a cheque is returned marked ‘insufficient Funds’ and
instead of a competitor who does not furnish such a the address is known, refer to the Directory to get the
service for them. telephone number for a quick follow-up.

vo poked ri One sale made
INFOrm&tipy

One account collected

One trip saved

One bad cheque avoided or

One customer satisfied
and

Your Directory has proved it: worth.

JOHN LOVELL & SON
LIMITED

14-26-566-11-24 Printers & Publishers - since 1835



   

     
    

    
  

 

  

  

 

- GIVES YOUTHE INFORMATION To çA 268

+ Qualify prospects before calling.

Obtain pertinent information
about prospects from neighbours
and friends.

A Select areas and prospects
to your advantage, and

+ Use Third party influence.

HERE'S HOW To

Capitalize on New customers’ enthusiasm

Obtain better prospects

Reduce travel time

1 When someone buys your product or service, they become the

greatest advertiser you can possibly get because: They are using

your product or service . . . they are enthused . . . they know

all about you, your product, your company . . . they like you . . .

they are talking about you and your product! You can capitalize

best on this salisfied customer's enthusiasm by contacting his

neighbours who are hearing about you and seeing your product in

use. These neighbours are . .

2 Better prospects! They want new things too . . . they want to keep

up with the neighbours . . they are in a buying mood! Contact

them while your satisfied customeris talking about you . . . while

his enthusiasm is highest. He can help you sell!

3 Turn costly travel time into productive selling time by concen-

trating your efforts on people who are ready-to-buy . . . THE

NEIGHBOURS of your satisfied customers!!

Try it and Profit by it!
aN JOHN LOVELL & SON

DE Printers & Publishers - since 1835
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L'Annuaire de Ville Lovell Épargne Temps et Argent...
H Aide à Augmenter ves Affaires et Profits

QUESTIONS TYPIQUES auxquelles l'Annuaire de Ville Lovell répondra!
Voici quelques questions-types dont les réponses se trouvent dans votre Annuaire de Ville, ainsi
que le genre de renseignements disponibles et les sections où on peut les trouver rapidement:

 

LE: A — Section alphabétique; R— Section des adresses des rues;
— Section d'affaires classifiées; G — Section gouvernementale.

Votre Ansusire de Ville vous aide de PLUSIEURS façons

VENTES (Y compris analyse du marché et promaiion des ventes)

Trouver de nowveuux morchés et cHients en perspociive.
‘enir à date les Katos d'adroues.

masts
Trewver les récidonts des maisons de rapport dent phulours
wame o’apporsinent avile part allows.

dentifiar los dirtgennis dos molsgns &'efiores — noms of
titres des directeurs

Identifier les porssenes mariées — donne les noms des
épouses

SOLVABILITE (ct recouvrementa)

Roiracer débiteurs en défout.

ACHATS

Trouver de nouvesux fournisseurs.
Garder le cantect avec ves fournisseurs.
Vérifier le stabiMé, sécurité, etc. de vos fournisseurs actuats.

EXPEEITION, ENVOIS POSTAUX, Be.

Fixer les Minéroires de Evruison [pour épargner le tompe
des Broun).

Réduire le sombre des lettres de robot of avurer me
meliours Rwolion dv courier.

Uvrer les menseges et culls dent l'adresse est insempidie

Cerviger les erreurs de noms of fires.

CONSULTEZ D'ABORD VOTRE ANNUAIRE DE VILLE

JOHN LOVELL & SON, LIMITED
Editeurs d'Annuaires depuis 18432

423, RUE SAINT NICOLAS TEL. 849-2321 MONTREAL, P.Q.

 



  

Levell’s City Directory Saves Time and Money...

Will Help You Increase Your Business and Prefils

TYPICAL QUESTIONS Lovell's City Directory Will Answer!
Here are some typical questions your City Directory will answer, indicating both the types

of information available and the sections in which the information may be readily found:

ABOUT A LOCALITY

What is the character of the neighbowhe
Le NH a ‘“’home-owner:” sectionf........... .
Wh athe more sore, church, nel, gorope, ab.
If busingss location, whot business? -
H an ¢ Mice bullding, who ore in whet room?
Where are the public ami office buldinget. .

What Is the correct name and oddressf..
ls @ portnerhip or a corporation?. . .
Whe ore te perimars, owners, or sheen.
Just what do they dot
Whe elie is in the semeorsimilarÀ

spree

KEY: A — AlphabeticalSections § — Street Address Section;
€ — Classified Business Section; G — Governmental Section

Your City Directory has HUNDREDS of Uses and Applications

SELLING (Jncluding market enclysis end sales premetion)

identifying Susiness firm offcere—names end files of
offices. , Redwing deoud letters and inouring more complete delivery
jentifying rearried porseme—shows wives of a nll.

he nomes. Bite hig delivery of messages and parcels erpenacwly or
4dlectively addressed.

CREDIT REFERENCE (and Collections)

ning down delinquent ésbtors
Verifying credit applications es to odéren, moving

habile, names of employer, sebiity of employment,
fomily stub, neighbours, whether owner or renter, abc

identifying parsons of seme or similar names.
tnvvestigating coves bn wolfare, cherfoble, social service and

logs! work,

CONSULT YOUR CITY DIRECTORY FIRST

JOHN LOVELL & SON, LIMITED
Directory Publishers since 1863

423 ST. NICHOLAS ST. TEL. 849-2321 MONTREAL, P.Q. 
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11. 
Form 206 J.L.&S

Danyusestorthe ‘RED BOOK”

VOUS L'UTILISEZ CHAQUE JOUR POUR....

Identifier les personnes qui laissent seulement leur numéro de téléphone.

Savoir si le numéro de téléphone est résidentiel ou commercial.

Décider si vous retournez l'appel, une fois que le nom est connu.

Identifier les personnes qui donnent leur nom et numéro de téléphone
sans nommer leurs employeurs.

Obtenir le nom des différentes compagnies qui opèrent sous un même
numéro de téléphone.

Sortir le dossier nécessaire avant de retournerl’appel.

Vous assurer de l’épellation d’un nom et d’une adresse sur un message
mal écrit ou mal épelé.

Vérifier les numéros de téléphone donnés à “‘l’aveuglette””.

Trouver le nom et l’adresse des annonces classées.

Authentifier les sollicitations par téléphone. Vous demandez le numéro
de téléphone et vous vérifiez ensuite.

Vous permettre de préparer un dossier completà partir d’un simple numéro
de téléphone.

USE IT DAILY TO....

Identify callers who leave phone numberonly.

Identify as business or residential.

Decide whether to retum call, once name of caller is learned.

Identify callers who leave name and phone No. but not Company name.

Obtain name of all firms operating under same phone no.

Get out pertinent file prior to returning call.

Ascertain correct name and address on poorly written or misspelt
messages.

Decode “blind” telephone numbers.

Determine name and address from classified Ads.

Authenticate phone solicitations. Ask for phone number, then verify.

Track down full personal data from the slimmest lead — a telephone number.

JOHN LOVELL & SON
a Printers & Publishers - since 1835
Pl%k 849-2321
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