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6 Important Ways to Increase Your Profits:

Here are a few maijor uses for this Directory.
v Check these that will help you most and put them to use.

increase Your Sales

1. Contact neighbours of your present satisfied customers,
who often are prime prospects, using your customers as
reference.

2. Get complete coverage in each sales territory — all
businesses and residents on every street are clearly
listed.

3. Newcomers, newly married couples, new homeowners —
all such changes create new needs and possibly new
business for you. Year of occupancy shows you the last
digit of the year residents were first listed at their
present address.

4. Full names and telephone numbers are given enabling
you to “blanket” any area and obtain maximum results
by personal calls or telephone.

5. Homeowners are better prospects for many products and
services. It is simple to select them.

Develop Prospects and Customers

1. Select your kind of prospects — type of street, year of
mgpancy, homeowner, apartment dweller, newcomer or
ness.

2. Mail your advertising directly to those having the best
po}lential for you. Zero in with telephone and personal
calls.

3. You can contact prospects whuse business or residence
address is known by checking in the Directory.

Promote Business — Improve Customer Relations

1. Complete and accurate spelling of your customers’ names
and addresses is important. certain they are shown
correctly by checking your Directory for full names and
their correct spelling.

2. “Blitz” pre-selected territories, “Clustered”” appoint-
ments give you a real advantage over a random approach.

3. Let your customers know this Directory is available
for their reference. They will visit your place of business

instead of a competitor who does not furnish such a
service for them.
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Systematize Deliveries

1. Save mileage and time by establisning exact locations
and nearest cross streets.

2. Map practical, quicker delivery routes using the Street
and Avenue Guide. Determine the best way around
closed streets.

3. Contact customers before making a delivery. The tele-
phone number can be quickly obtained from the Directory.
Obtain the nearest telephone, if none at the address.

4. You can frequently eliminate costly “panic” or special
trips by contacting an employee en route.

5. De-code the name, address, or telephone number if
poorly written, incomplete, or misspelt. Fill in the correct
or missing information by checking in the Directory.

Collect Outstanding Accounts

1. Telephone neighbours, or the new resident at the debtor's
last known address; often you will be able to learn
where he has moved to.

2. Outstanding accounts can become delinquent because of
incorrect spelling of names. Checking the Directory will
provide correct information on the account.

3. Neighbourhood merchants are listed — they may be
helpful in determining the debtor's whereabouts.

Avoid Bad Cheques

1. Verify the given address and telephone number in the
Directory before authorizing credit or accepting a cheque.
If not listed, you may question the customer further.

2. Ask the individuai to identify nearest neighbours,
businesses or nearest cross streets. These can be quickly
verified in the Directory.

3. Telephone nearest neighbour to identify the individual;
it'’s casy to expose false identification papers.

4. If a cheque is returned marked ‘Insufficient Funds’ and
the address is known, refer to the Directory to get the
telephone number for a quick follow-up.

One sale made
One account collected
One trip saved
One bad cheque avoided or
One customer satisfied

and
Your Directory has proved it: worth.

JOHN LOVELL & SON

LIMITED

Printers & Publishers - since 1835
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.~ Qualify prospects before calling.

.~ Select areas and prospects

.+ Use Third party influence.

HERE'S HOW To
Capitalize on New customers’ enthusiasm
Obtain better prospects

Reduce travel time

- Obtain pertinent information
about prospects from neighbours
and friends.

to your advantage, and

When someone buys your product or service, they become the
greatest advertiser you can possibly get because: They are using
your product or service . . . they are enthused . . . they know
all about you, your product, youroompany...moy!j_lg you . ..
they are talking about you and your product! You can capitalize
best on this salisfied cusiomei’s enthusiasm by contacting his
neighbours who are hearing about you and seeing your product in

use. These neighbours are . . .
2 Better prospects! They want new things too . . . they want to keep
up with the neighbours . . . they are in a buying mood! Contact
them while your satisfied customer is talking about you . . . while
his enthusiasm is highest. He can help you sell!
3 Turn costly travel time into productive selling time by concen-
trating your efforts on people who are ready-to-buy . .. THE r
NEIGHBOURS of your satisfied customers |  PhoneB
e S el 5 S N R e e S A
o o o
Try it and Profit by it!
alngle JOHN LOVELL & SON
_q.lw\ 1.]. - LIMITED
‘-[)_[_Bﬁc Printers & Publishers - since 1835
L | *Member Association of North American Directory Publishers o



Evolver le pouvoir d'achat d'un endrolt ou d'vne rve.

Fixer 'inkroire des vendeurs ofin d'éviter des déplace-
ments inutiler

Trouver les résidants des maisors de ropport dont plusieurs
noms n'apparaissent nulle port olifewrs.

Identifier les dirigeants des malsons d'afflores — noms of
fitres des directours.

Identifier les personnes maribes — donne les noms des
bpouses

SOLVABILITE (of recouvrements)

Retracer lev débiteurs en défout.

Virifler les demandes de crédit quant oux adresses,
fré des démé noms des employeurs,
stabilité t-pld.ﬂddﬂ.vﬂhurmu
locataire, efc.

Identifier les personnes porfont le miéme nom ou des
noms semblables.

Enquittes d'omsistorce publique, d'osuvres de chorité, de

service sodal ov de nature judidoire.

423, RUE SAINT NICOLAS

M-3F 208

L’Annuaire de Ville Lovell Epargne Temps et Argent ...
il Aide @ Augmenter vos Affaires et Profits

QUESTIONS TYPIQUES auxquelles I'Annuaire de Ville Lovell répondra!
Voici quelques questions-types dont les réponses se trouvent dans votre Annuaire de Ville, ainsi

CONSULTEZ D'ABORD VOTRE ANNUAIRE DE VILLE

JOHN LOVELL & SON, LIMITED

Editeurs d’ Annuaires depuis 1842
. 849-2321

que le genre de renseignements disponibles et les sections ob on peut les trouver rapidement:
SUR UN PARTICULIER Sect SUR UNE LOCALITE Sectio
Gpelle-tlisonmom?. .. ...............000000 A Quel genre de volsinage?. . .................c.0nuen R
Est-il morié? Quel est le nom de son bpowse?. . ... . .. A Est-ce un quartier de propriétaires résidants?. ... ...... R
Ob demeure-t-il exoctemen®®. ... ... ................ A Quel est le magosin, I'église, I'école, le garage, etc.,
Depuls quond demeure-t-ll 1. .. . .. . .. (Voir onnuaires Beplmiprlll. ... .ol e
Hn“fuﬂ“qﬂmfﬁlﬂrﬂ ....... R
Estil ovlocataire®. . .. ................. R Si un bdifice clal, qui R
Quel est son numéro de teléphone?. ... .............. R mmmmmpﬁhnm-ﬂ ...... R
Quels sont ses volsine®, .. ... ...................... R
Quelle est sonoccupation?. ... ........cooivuiuinnnn A
Ol rovaille-t-I¥........... g ————— A
Depuls quand o-t-il cet emploi?. . . ... ... (Voir annucires
précédents) SUR UN CLUB, SOCIETE OU ASSOCIATION
Est-il propriéteire d' membre ov directeur?.. A Section
Quel est son nom aucomplet?. .. ................. A-C
e e e B ey gy Sepuborio prm b S o A
Cefte femme est-elle chlibataire, moriée ov veuwve?. .. A
Quel étoit le nom du mari de cefte veuve?. . .......... A
SUR UNE MAISON D'AFFAIRES Sot SUR LES SERVICES MUNICIPAUX, PROVINCIAUX ET
Quel est le of 'odresse exoch? A u“’s‘nun
nom oROch¥. ... ... .. chennnn
Est-ce une soclété ou une compognie?. . .............. A oy s Section
Qul sont les partenaires, propriftaires ou directeun?. . A Quels sont les différents services municipaux,
Que font-ils sxoctement®, . ... ... ................. A-C provincloux of fidérowx?. . ... .............00 G-A
Quelles sont les enireprises concurrentes ou similaires?.. .C Obsetrovvent-ils¥. . .................0coininnns G-A
En quol se sphcialisent-ibb?. ... .. .................. A-C Qul sont les juges, fonclionnoires, ete?............. G-A
Quels sont les derniers chiffres ou sujet de la populationt G
SUR UNE LOCALITE Quels sont les derniers renseignements
Section génbraux et statistiques?. ... .. .................n G
G nt s'y rendre ropid " APPSR M. R Quelles sont las bglises ot ol sont-elles situbest. .. .. ... c
Qui demeure & une adresse donnbe?. . ... ............ R Quisont les POROUS. . .........o0venrinaiiiaaanens
Quel est le numéro de téléphone & celte #......R Quels sont les noms et adresses des bcoles?. ... ... .. C-A
Damns quelle section de lo rue se frouve cefte odressef.. . R Ol sont situls les hopitoux of hospices?. . ........... C-A
Quelle est lintersection lo plus rapprochée?. . ......... R Quels sont les noms et adresses des cmetidres? . . . . .. C-A
CLE: A — Section alphabétique; R — Section des adresses des rues;
C — Section d'affaires classifiées; G — Section gouvernementale.
Votre Annugire de Ville vous aide de PLUSIEURS facons
VENTES (Y compris analyse du marché of promotion dos ventes) ACHATS
T de chés ot clients en perpective. Trouver de nouveaux fournisseurs.
Tenir & date les listes d'odresses. Garder le contact avec vos fournisseurs.

EXPEDITION, ENVOIS POSTAUX, Brc.

Fixer les Minbroires de livraison (pour épargner le temps
des livreuns).

Réduire le nombre des lettres de rebut ot amurer wne
mellleure livralson du courrier.

Livrer les messages et colis dont I'adresse est incomplite
ou erronnbe.

Corriger les erreurs de noms of Hires.

APPLICATION DES LOIS, RECHERCHES CRIMINELLES
ET ARRESTATIONS
Dll.ur coux qui pou-t des foux-chéques.
Dichiffrer len signatures illisibles.

ot établir les faits & une date fixe.

MONTREAL, P.Q.




Lovell’s City Directory Saves Time and Money. ..
Will Help You Increase Your Business and Profits

TYPICAL QUESTIONS Lovell’s City Directory Will Answer!

Here are some typical questions your City Directory will answer, indicating both the types
of information available and the sections in which the information may be readily found:

]
ABOUT AN INDIVIDUAL Sect ABOUT A LOCALITY Secth
How does he spell hisname?, ... ................... A What is the charocter of the neighbowhosd?. .. ...... .. S
Is he married? What is his wife's name?. ... ... . ... .. A Is it @ “home-owners” section?. .. ........ .......... 5
Where exoctly does he live?. ... . ... ............... A thhhmmdudn,dul.aﬂwa,m. " 1
How long has he lived there?. . ... ... .. .. [Bock File of If business locotion, what business®. .. ... ... ..........
Directories) Ifmtﬁnbﬂdhg,'hanhwhdm_! .......... S
Does he own his home or rent?, . ... T E—— | Where are the public and office bulldings?. ........... s
I’lwcuhbomd-dbyldoplm' ............... S
Who are his neighbours?. . ....................c.000 S
What does he do for o fiving?. ..................... A
Where doeshe work®. . ........... ... ............. A
How long has he held that job?. .. ... . ..., (Back File of ABOUT A CLUB, SOCIETY OR ASSOCIATION Section
Directories)
Does he own o business? s he @ ber or officer?. .. . A m'il:‘:u-plmmd ..................... C-:
Who else is in the ikaass ir proliiall e c Wholsthesecretaryy. ..........cccovcninnnnnnnnnes
Is the woman single, married or o widow?. . ... . ... ... A
What was the name of the widow's husbond? . . ... .. .. A
ABOUT CIVIC, PROVINCIAL AND FEDERAL
ARGUT A BUNNS CORcIn: Section GOVERNMENT
What is the correct name and address?. . ... ... ... . A CHURCHES, SCHOOLS, ETC. Sectic
Is it @ partnership or @ corporationt. . . ... ... ... .. .. A
mmhmMuM ............ A What are the various City, Provincial and Federal
Just what do they dof. . A-C Government Departments? . .. .. ... ............ C-A
What are their locations?. . . . ................... G-A
thhnhhﬁou-cw-l-ﬂ-rhu! .............. c
L ] G-A
What are their speciolties? ... ... ............. A-C Who ere the huiices, Oficials ebct...............
What are the lotest populafion igures?. . ... ......... G
What is the lotest Statistical and General Civic -
ABOUT A LOCALITY Informatlon® . ... ... .......... . ... 0. eeean
Section What are the Churches and where located?. ..... ... .. c
Quickest way to get there?. ........................ S Whoorethe Pastors?. .. .......................... A
Who lives ot o given address?. . .................... s What are the ond locations of the schools? . . . . . C-A
What is the telephone number of thot address?. .. ... .. s What are the locations of the Hospitals ond Homes?. . C-A
Just where in the block isit located?. . ............... S What are the nomes and locations of the
Whot is the nearest street comer?. .................. s Comauriad?. ............cc000 iniinnnanas C-A

KEY: A — Alphabetical Section; S — Street Address Section;
C — Classified Business Section; G — Governmental Section

Your City Directory has HUNDREDS of Uses and Applications

SELLING (Including marke! analysis and sales promotion) BUYING
Locat of
Locating new markets and prospech. odiapd Mt
Keeping up with known sources of supply.
Maintaining 1.p-to-date mailing lists. Checking on the record of firms from which you buy os to
Anclyzing the buying power of o community or strest. dependability, stability, etc.
Routing salemmen to avoid lost motion in reaching prospects.
Locating res dents of apartment bulldings mony of whom DELIVERY MAILING
are listed nowhere slse. v ol
Identifying Business firm officers—names and fitles of Routing deliveries. (Saves drivers' time.)
officials. Reducing dead letters and insuring more complete delivery
\d of = oil.
entifying rarried persons.—shows wive' names. Effecing delivery of ges ond p Is erro y or
d ‘lectively addressed.
CREDIT REFERENCE (and Collections) PRI
Running down delis LAW ENFORCEMENT CRIMINAL DETECTION AND
Verifying credit nppl«ii- @1 to oddress, moving APPREHENSION
hmmd-mmdm. ripping bod-cheque passers
family stotus, neighbours, whether owner or renter, etc. ;me-.
Identifying persons of some or similar nomes. Guerding against habitual bill dodg
Investigating cases in welfore, charitable, social service and Tracing heirs and win , settling s, and blish
legol work. ing fochs as of a certain date.

CONSULT YOUR CITY DIRECTORY FIRST

JOHN LOVELL & SON, LIMITED

Directory Publishers since 1842

423 ST. NICHOLAS ST. TEL. 849-2321 MONTREAL, P.Q.
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YEAR OF CHANGE, NEW OR MOVED
BUSINESS INDICATOR

Form 206 J.L.&S.
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VOUS L'UTILISEZ CHAQUE JOUR POUR....

Identifier les personnes qui laissent seulement leur numéro de téléphone.
Savoir si le numéro de téléphone est résidentiel ou commercial.
Décider si vous retournez I'appel, une fois que le nom est connu.

Identifier les personnes qui donnent leur nom et numéro de téléphone
sans nommer leurs employeurs.

Obtenir le nom des différentes compagnies qui opérent sous un méme
numéro de téléphone.

Sortir le dossier nécessaire avant de retourner I’appel.

Vous assurer de I'épellation d’'un nom et d’une adresse sur un message
mal écrit ou mal épelé.

Vérifier les numéros de téléphone donnés & “I’aveuglette”.
Trouver le nom et "adresse des annonces classées.

Authentifier les sollicitations par téléphone. Vous demandez le numéro
de téléphone et vous vérifiez ensuite.

Vous permettre de préparer un dossier complet 2 partir d’un simple numéro
de téléphone.

USE IT DAILY TO....

Identify callers who leave phone number only.

Identify as business or residential.

Decide whether to return call, once name of caller is learned.

Identify callers who leave name and phone No. but not Company name.
Obtaiin name of all firms operating under same phone no.

Get out pertinent file prior to returning call.

Ascertain correct name and address on poorly written or misspelt
messages.

Decode “blind” telephone numbers.
Determine name and address from classified Ads.
Authenticate phone solicitations. Ask for phone number, then verify.

Track down full personal data from the slimmest lead - a telephone number,

JOHN LOVELL & SON
a/N(a Printeys & Publishers - since 1835
D[Pk 849-2321
1898

*Association of North American Directory Publishers



