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Concept and objectives

The Eureka! Festival is a huge outdoor
celebration of science and technology

The event was initiated by the Montréal CRE
(regional conference of elected officials)
through the Montreéal, ville apprenante, de
savoir et dinnovation committee, and
organized by the Montréal Science Centre. It
was the result of hard work by many scientific
organizations and institutions in Greater
Montreéal.

The first edition was made possible by financial
support from the Quebec departments of
Economic Development, Innovation and Export
and of Municipal Affairs and Regions.
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Objectives:
Spark visitors’ interest in and curiosity about science and

technology

Help them learn more about science and technology and
innovation in Greater Montreal

Make Montrealers aware of issues revolving around
science and technology

Bring together people who “"do” science and those who
benefit from it, and encourage connections

Act as a showcase for Montreal innovations



3 days || 43,000 visitors

2,300 students in school groups on Friday
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A rich and varied program

80 free hands-on activities

Themes:
aerospace nanotechnology
archaeology physics
media arts robotics
chemistry health, pharmaceuticals,
criminology genomics
ecology (recycling, clean telecommunications

energy, wildlife and plants,
parasitology)

lasers
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A rich and varied program

Science takes the Stage and Science Stories:
Entertaining ways of learning more about science.
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A rich and varied program

Science in Person: A chance to meet and chat with people
who have made their careers in science.

Departures for Discovery and Innovation: Tours of
laboratories, firms and workshops.

Science Ahoy: Tours of research ships

Street entertainment...
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Enthusiastic visitors b’,f”ﬁfﬁm

... according to the public satisfaction survey conducted over the three days.
95 9% of visitors were very satisfied with their experience

A promising second edition: e e e o
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80 % of people surveyed said they would come — 111111

back for the second edition B i o om
HEEEEEEENE N
HEEEEEEENC]
HEENENENNN

Curious visitors looking for:

informations on training and career opportunities in science
innovations
a chance to talk about science and technology issues

Source: L'Observateur
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Delighted partners Ff”ﬁfﬁﬁl

... who would like to repeat the experience for the second
edition, according to the survey of partners.

What was partners main reason for taking part in the Festival?

To take advantage of the large numbers of visitors to boost
their visibility among young people and adults.

For others, the event was a natural extension of their mission to
make science accessible.

Mission accomplished!



14

Delighted partners ”',gg’#;ﬁﬂ

$¢, o
Fhce Heeg, 1, f HL
s

The Festival partners were:

Genome Québec Nano Québec Hydro-Québec Nortel National
Research Council of Canada (NRCC) Canadian Space Agency Hexagram
Montreéal fire department (SSIM) Urgence-Santé S(reté du Québec
McGill University ~Concordia University Universite de Montreal Universite
du Quebec a Montreal Ecole de technologie supérieure (ETS) Ecole
Polytechnique Ecole des métiers de |'aérospatiale Institut de technologie
agro-alimentaire (Ste Hyacinthe) Leucan Pharmabio Cégep André-
Laurendeau Cégep Rosemont (AQPERE) College Bois-de-Boulogne
Association francophone pour le savoir (ACFAS) Le Ceceur des sciences
Conseil de loisir scientifigue de Montréal 4-H clubs Les Scientifines
ENvironnement JEUnesse Association de Geocaching du Québec Mad
Science Groupe uni des educateurs-naturalistes et professionnels en_
environnement (GUEPE) Hot Air Balloon Festival Laser Quantum Ile du
Savoir Inc. Ecole Fernand-Seguin Montréal’s Nature Museums  Pointe-a-
Calliere Museum Redpath Museum Simon Ampleman-Emilie Demers



An effective communications campaign

Media exposure worth over $180,000

Media Relations (Flash, TVA, Radio-Canada, CISM, La Presse, Journal
de Montréal, The Gazette, 24H, Métro, etc.)

Print ads (La Presse, etc.)
Radio ads (98.5 FM, Q92, Rock Détente, etc.)
Web ads (98.5 FM, Q92, Rock Détente, MontrealScience, etc.)

Websites (http://www.festivaleureka.ca and
http://www.eurekafestival.ca

(over 9 000 visitors in 20 days)
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The 2008 edition: even more surprises in
store!

Key words for this edition: creativity and originality

Attendance objectives: 45,000 visitors in three days

(attract more school groups on Friday)

A great drawing card:
Free admission to the Science Centre’s exhibitions on
Saturday and Sunday

Expanded program:

more Montréal innovations

more information on training and careers in
science

more discussion of science and technology
issues

more intriguing highlights
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The 2008 edition: even more surprises in

store!
Why should you take part in the Festival?

It's a unique opportunity

to boost your image and profile among Montrealers
of all ages

to help attract a new generation of scientists and
technologists by encouraging young people to study in
those fields

to promote career opportunities in a scientific field

to celebrate the vibrant Montreéal scientific
community and its creativity

to present Montréal as a leader in advanced
sectors

to meet Montrealers and discuss their expectations
and concerns



IHoOw cani you participate?

When? June 13-14-15, 2008
Where? On the Quays of the Old Port and at the Montréal Science Centre

Taking part in the Festival, means...
You agree to:

host your activity (people, matérials, etc.) for the three days of the event, at
the agreed times

provide all the information required to draw up the program (description of the
activity, presentation, text, etc.).

We agree to:

provide a serviced booth measuring 10 x 10 or 10 x 20 feet, with a banner
identifying it

put your signature on the official program and Festival Website

Promote the event through an advertising campaign and media relations, all
supported by a communications plan

provide logistical support on the site before, during and after the event
provide a scientific advisory service and mentoring for presenters
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Project Leader, Cultural Activities
Montréal Science Centre

Tél. : (514) 283-5688

Project Leader, Cultural Activities
Montréal Science Centre

Tél. : (514) 496-6738

Development Officer, Economy and Knowledge
Conférence régionale des élus de Montréal

Tél. : (514) 842-2400 ext. 2664
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